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Playing it by ear

eard the latest? The

Citron Institute has

dreamed up a new

method to identify,
analyze and locate the mysterions
soundls emitted by cavs when something
goes wiong, Those annoying little. notses
that seem to increase in volume wntil
they drown ont everything else. The
innovative new method
5 ngplerientedd by special-
ists: the marques expert B
technicians. Double
Chevion fuz itsaartothe
ground to [ind ot more,
But sometines the ab-
sence af noise can be @ handicap. The
AX Electric, for example, is 5o quiet
that it needs a special horn to warn
unwwary pedestrians. Double Chevron
tabks 1o the pegple imvolved in this cur-
vent event. Oyez, oyez! How aoudel any-
body vemain insensible to the Berlingo?
Follmwing the launch of the utility

version this spring, the marque’s katest

arvival will soon be available in a 5-
seater saloon version. With this new
aritomotive experience, Cityoen sets out
10 congquter new customers and move
towards the future. Speaking of the
Juture, ler’s not forger the past. History
s sometimes passed on by anral tra-
dition. Wath Olzvier de Serves, invet-
evate collector and Cityoén fan, the sto-

o rics of the past Live on in
- written form. This issue
takes veaders from the
voar of the ZX Kit Car
driven by the French
rallycross vie-thampion
Sybvain Poulard, to the
quiet success of Citroén Belux, the
marque’s Belgian subsidiary. Double
Chevron echoes the many activities
that give the marque 1y stricture and
drive it forwands. And sine if's always
a good idea to go out with 4 somg, we
snvite your 1o accompeny Lawe Marvescot
and his Bevlingo on a wine-tasting

tour of France,
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